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Background

Three user personas have been created based on primary survey research in order to
represent the most quantity of users. The previously discussed statistics were considered
when creating the following personas to cater to the most represented demographics.

A discussion of this is important in understanding the applications of the following personas.
It would be the most effective to create 3 personas in the dominant age range representing
all possible user experiences through sexualities.

The best personas to include are 1 straight persona and 2 non-heterosexual personas. The
non-straight personas would be bisexual, to include the experiece of users who encounter
male and female profiles, and homosexual, to include that of gay users as all experiences
can vary. Since 1 in 4 Tinder users are female and 3 in 4 are male, including more male
personas to female personas would represent app demographics more accurately.

It is also important to have different personality types represented in order to apply the
personas to larger portions of users. The 4 parent personality types are analysts, diplomats,
sentinels, and explorers; view a breakdown of their sub-personality types and a small
summary of each here. Theoretically, with ¾ of the parent personality types represented, the
personas would be fully optimized and apply to nearly 75% of Tinder users.

Personas

https://www.16personalities.com/personality-types
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