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Welcome to my Online Portfolio

Thank you for taking the time to view this!

To optimize Kour experience here, | created a skills summary section to
specify which key skills each portfolio piece outlines.

From that section, you can see what piece shows which specific skills you
may be looking for.

The next pa%e outlines how to na (iﬁate this document and how to target
search which portfolio pieces you'dlike to see. Please zoom in as needed.

*You can get in touch with me anytime at Joshuatibaldi@gmail.com or
through this form.

**You can get back to my website here and view my resume here.


mailto:Joshuatibaldi@gmail.com
https://www.joshtibaldi.com/contact
https://www.joshtibaldi.com/contact

lam a

CPTC certified and passionate writer

Professional with a diverse level
practical experience and education

Worker who thrives in independent
and team-based environments

Seasoned communicator with strong
interpersonal skills who excels at
developing professional relationships.

Reliable worker with key strengths in
project management and attention to
detail capable of producing consistent
and high-quality deliverables

Creative problem solver and
conscientious creator.

About Me

SENECA COLLEGE

Graduate Certificate,
Technical Communication

P ATV
& %

‘iCOlLE Toronto, ON
YORK UNIVERSITY

Bachelor or Arts (Honors),

English and Professional Writing

Toronto, ON

Get in contact with me at Joshuatibaldi@gmail.com

CORE COMPETENCIES

Start-to-finish authoring
Teamwork and collaboration
Technical documentation
Project management
Revising and editing
Strategic planning

Graphic Design
Interpersonal skills

TECHNICAL SKILLS

Microsoft Office Suite
Adobe FrameMaker
Adobe Acrobat
MadCap Flare
Adobe InDesign
Adobe RoboHelp
Adobe Captivate
Adobe Photoshop
DITA/XML



About Me

Industry Experience Certifications

TECHNICAL WRITER | INFRASTRUCTURES FOR INFORMATION

January 2022 - Present

¢ Write and update test cases to ensure proper functionality of added
features by liaising with the development and marketing teams. APMG International

¢ Collaborate with and interview SMEs in quality assurance, quality contral,
regulatory, engineering, and development teams.

e Author and update user-facing installation, admin, and online help guides
through version control using Microsoft Visual Studios.

e Create a from scratch style guide using MadCap Flare to develop
guidelines for documentation team and future deliverables.

Certified Professional Technical
Communicator (CPTC)
Foundations

JUNIOR TECHNICAL WRITER | SENECA COLLEGE & ARTEVELDE UNIVERSITY

September 2021 - December 2021

¢ Collaborate in an agile environment with a team of developers in Belgium.
¢ Create user personas and journey maps to optimize the user experience.
¢  Work within a software development life cycle to design and produce user
guides, web-based content, and software UX design features.
e Perform weekly sprint retrospectives in a cross-functional team. Contact me at Joshuatibaldi@gmail.com




How to Use Skills Summary and View Samples

The next slides outline each of the 5 portfolio pieces compiled in this document. Please use the list of skills to

target search what you would like to view. Each portfolio piece has a short sample and a link to view the entire
piece through the web.

They are outlined as followed:

Skills Summary and

o List of Skills this Piece Shows:
Corresponding Samples . Sl A
* SkillB
Deliverable Type Deliverable Type * Skillc

Industry-Standard Tool Used
View standalone section on next
pa g e. Executive summary about the pisce.

(*Link available to each full piece on
the excerpts when entire sample is
not shown)

Title Page




Skills Summary and
Corresponding Samples

Style Guide

View excerpt on next page

Wealthsimple Style Guide

Style Guide
Tool: Microsoft Word

| was responsible for creating z print-
ready style guide for Wealthsimple. |
created a template and organized an
outline my partner and | followed to
define the company's brand, colors,

logos usage, imagery, and typography

guidelines.

Skills:
* Teamwork and Collaboration
* Project Management
® Start-Finish Writing
* Researching and Editing

3

Wealthsimple
Style Guide




Wealthsimple
Style Guide

Josh Tibaldi

@ Vyomika Janakiraman Q

Beiges

Dark Grayish Orange
RGB (153, 144, 138)
CMYK (0, 6, 10, 40)
#98908A

Greys

Dark Orange
RGB (64, 62, 61)
CMYK (0. 3,5,75)
#403E3D

Light Grayish Yellow

RGB (245, 245, 241)
CMYK (0,0,2,4)
BFSFSF1

Light Orange

ROB (230, 228, 227)
CMYK (0. 1.1,10)
HEGEAEY

Light Grayish Orange
RGB (250, 247, 245)
CMYK (0,12, 2)
HFAFTFS

Light Grayish Orange
RGB (249, 248, 247)
CMYK (0.0.1.2)
EFOFEFT

Product Colours

We also segment our brand colors to highlight and differentiate our product
lines ~ like Wealthsimple crypto or tax. You wil find that the variations of
the below colors are used to represent each product,

Invest Cash Trade

Light Orange Light Yellow Grayish Cyan

RGB (242,197, 121) RGB (238, 237, 234) RGB (187, 212, 414)
CMYK (0, 19, 50, 5) CMYK (0,0,2,7) CMYK (12,0, 4, 17)
#F2C579 #EEEDEA #BBDACC

Crypto Tax

Lilac Luster Medium Cyan Blue

RGB (171, 145, 168) RGB (124, 165, 207)

CMYK (0, 15,2, 33) CMYK (40, 20,0, 19)

HBABG1AS HTCASCF

Typography Sample

=== Why join
Wealthsimple?

=== Investment made easy, for
every walk of life

ceiees The Kind of investment that will make
you wish you started earlier. Our team
of financial advisers ure by to
assist you today.

ettty

Typography

Currencies

All numbers representing currency or monetary aspects must

Wording and Tense Usage

Wealthsimple is a proudly Canadian comparny. We conform 1o Canadian
English grammatical and spelling conventions. Refer to the Canadian

« Aways use a $ before the amount ($12,995; not 12095 or § 12,995) Oxford Dictionary.

« Include cents for all currencies for accuracy of monetary aspects

« Inchude proper use of separators for currency. Al use of language should be simple, understandable, and concise

Wealthsimpie communicates in present tense with some exceptions.
Currency Value Example

Cents $0.87

Single digits $7.96 « Discussing company growth or history.
« Referring o past investments, .g., “one month ago, your stock

Use past tense when

Double digits 1
i with Apple was worth X Today, that same stock is worth Y.~
Hundreds $147.89
Use future tense when:
Thousands $2,456.96
shindreds of thousands $123.456.34 « Refering to future investment projections, e.g., “your stock growth
s projected 1o gain 1.2% in the next 2 months based on the past
Millions $1,112345.12 year, although we cannot be sure until then.”

$1,025,562312.78

Get in contact with


https://ccba53c5-24cb-4a50-bab2-3df2061d227a.filesusr.com/ugd/19bd93_6401027b29d94f028ac2d51cf31f4a7b.pdf

Skills Summary and
Corresponding Samples

User Guide

View User Guide on next
page and Admin Guide on
the following page

*Get in touch with me for the
documentation plan for these
deliverables

Inventory of Artevelde
(IoA) user Guide and
Admin Guide

User Guide
Tool: InDesign

Using agile methodologies in & cross-
functional team with developers and SMEs,
these guides were created for Belgium's
University of Artevelde's 10T platform. Over 2
months, | developed the corresponding web
content for the from-seratch platform and
developed role-based guides for

administrators and users.

Skills:

® Project Management

* Independent Authoring
e Researching and Editing
.

Documentation Design

Admin

2021 | Inventory
Artevelde University of

Josh Tl
Francesca Campos

-I.\. Inventory of Artevelde




Joshuatibaldi@gmail.com

. Reserving
User Guide Products

2021 | Inventory of Artevelde
Artevelde University of Applied Sciences

Josh Tibaldi
Francesca Campos

Reserving Products with IOA

This chapter will cover everything related to reserving products for use. This
section is imperative and checking out must be perfoemed properly, any steps
skipped will result in no confirmation email being sent. By the end of this chap-
ter, you will

«  Know how to successfully reserve a product for pickup.

-+ Allocate a specific date and timeframe for you to pickup.

«  Learn how to make changes to a reservation if needed

VN

Inventory of Artevelde
£ Inventory of Artevelde Product Pickup and Concerns £ Inventory of Artevelde Searching for Products
Chapter Four Chapter Four Chapter Two Chapter Two
Confirmation Emails Where to Go About Product Categories Target Searching Devices
To view your confirmation email for a reserved product When R I time o plgk up your reserved proguct: Devices and accessories are divided into product categories. You can search You can search for specific devices through target searching. Category pages
for devices through the Product Categories section on the Home page (see Fig- include a filter and a sorting feature to narrow down the device based on what
R e o e vk amall a00ress, 1. Ensure you have the correct pick up date and time before coming in ure 2.1). Categories on the home page are listed as the following: you are looking for.

Come in an that date during the timesiot you booked your device pickup

2. Inthe search bar, type "IOT@artdevelde" to shaw results f By categories

. Lapt

automated canfismation email sender important: Pick ups are schaduled with a maximum number in an hour i The type filter re-organizes a Category page by product type.
=13 19 to eople tr: i 55 your g . Projectors

Note: Ensure you are looking in the same email adaress you used to ere- o "m":k P': t:;';b":e ol L in:_{;f' IE::;‘;EE 2 To use the type filter in a Category

-C] ba
: -+ Headphones
ato your 10T acopunt. Inew reservation from scratch and come in at the date in the timesiot you prp 1. Navigate to the Home page.

specified Py Tablets 2. Select a Category from the available options to view all products by that
-« Virtual Reality category.
2. Bring your Artevelde ID with you to pick up your reserved device. % «Accessories 3. Fromthe Home page, select a Category,
3 Go to Artevelde College Ghent to pick up your reserved produ . Other Devices Note: The Categories are listed as shown on Figure 2.1.
4. Wail in the queue line for the library front desk ta pick up your praduct 4. Explore that categories available products until you find one you want to
Inventory Categories reserve for use.
MNote: You can find a campus map here to locate the library. 5.  Continue to reserve your product once you find one that fits your needs.
2 8 8 2 8 8 8 You can learn how to do this “"Reserving a Product with IOA" on page 16.
N e e Note: Begin from Step 5 if you found a product to reserve.

Figure 2.110A Home Page Categories



https://www.joshtibaldi.com/_files/ugd/19bd93_f60082bae24040ebbfb856cfb1d130b0.pdf

Joshuatibaldi@gmail.com

Admin Guide

2021 | Inventory of Artevelde

Artevelde University of Applied Sciences

Josh Tibaldi
Francesca Campos

L]
/ \\. Inventory of Artevelde

inventory of Artevelde® (A} 1.0.0 s a sottware exclusive 10
Artevelde staff and employees. If you are not a staff of employee of
Artdevelde, you are not enabled acoess owr software beyond
wiewing inventry items on the website.

The I0A is an open source software avallable for view by sl

woriawide protactad under GNU GENERAL PUBLIC LICENCE,

wersion 3, pubiishea 2 July 2008 and last updated 7 May 2021

Account access is limited to Artevelde staff and employees
exclusively.

If there s not & copy of the GNU Genersl Public License within
your 1A for you to view, you can receive and view a copy from here
<nttpefwww.gnu orgflicanses/s.

Under the GNU General Public License, any 10A information,
guides, documentation, etc, must not reguire the use of any pass-
word for access and conform to open source guidelines
through being made publicly availsble in all instances whensver
applicable.

Copyright ® 2021 Free Software Foundation inc. i there is not a
copy of the 2021 Free Software Foundation Inc copyright, you can
receive and view a copy from here <htips:iifsf.org/s. Everyone
is permitted to redistribute and/or make copies or this dociment
license. Making changes to the software itself is prohibited in any
and all circumstances unless you are an employed library adminis-
trator with the sssociated capabilities.

£ Inventory of Artevelde

Adding and Modifying Stock

Table of Contents

Prerequisites
Signing Up
Logging In

What Is & SuperAdmi

Adding and Modifying Stock

Impertant Term:
Viewing 10A Dey
Adding New D
Modifying a Dev
ting & Devicy
Adding New Devic
Check Out and Returns
ing the Check Out L
Updating Device Status
ing Unratumed Dew er Profi

Devices Mot Returned or Damages

Appendix B General FAQ

Appendix C: Administrath

Chapter Two

Adding New Devices

To add new devices avallable for use on the 10T
1. Loginto access the administrative dashboard.
2. Click All Devices under Devices.

3. Click the ADD ITEM button in the top right comer.
The pop-up in Figure 2.2 will then display.

Figure 2.2 Pop-up window display

4 Enter the device information in the allotted fields in the popup.

Note: Refer to the Important Terms for Device Modification table on the
previous page If needed.

Click ADD DEVICE to update the 104 to include this device for use

Chapter Two

Modifying a Device

To modify an already added device entry in the 10A:
1. Login to access the administrative dashboard
2. Click All Davicas under Devices

3. Navigate to the device entry you wish to modify
4

Click the [ icon under the Actions column to modify an existing device.
The Update Device popup will display.

5. Modify the device's specifics based on “Table 2.1 Important Terms for De
vice Modification” on page 12.

6. Click ADD DEVICE to update the I0A with these modified specifics.

Deleting a Device

To delete a device from the I0T:

Log in to access the aoministrative dashbaard
Click All Devices under Devices.

Navigate to the device entry you wish o delete.

oW o oo

Click the [l icon to delete that deviee

The entry is then deleted

Note: Ensure you are deleting the correct device. Once a device has been
deleted, it will need to be added manually again.

£ Inventory of Artevelde

Check Out and Returns

Chapter Three

Viewing the Check Out Log

You can view all checked-out devices through the administrator dashboard.
As a superadmin or admininistrator, you ean keep track of both borrowed and
currently available devices in one place.

To view the device status once logged in and on the administrative dashboard
1 Click All Devices. If you wish o 1arget search, proceed 1o step 2.
2 Target search further if necessary:

You want to view devices in stock

You want 1o view checked out devices | Click Checked Out.

18 User Guide

Chapter Three

Updating Device Status

Manually update devices for check out of retumns on the I0A dashboard. Devic-
ec can be set as in stock or checked out.

To update devices once on the administrative dashboard.

1. Click All Devices.
Note: Target search for in stock or available devices if needed by salect-
ing it under All Devices.

2. Navigate to the row of the device you wish to update the status of.

3. Select the Bl icon under the Actions column.
The Update Device popup will display.

4. Make the following change based on the status you are specifying:

A device has been |Click the checkbox beside "is in stock” to update
returned the device status 1o back in stock and place it back
in the 104,

A chieckmark will fill the box ke this: (T

A device has been |Click the checkbox beside "is in stock” to update
checked out the device status o checked out and remove it
from the 104

The box will be unselected like this: [IEEREE

5. Click Add Device o save the new updaies. I



https://www.joshtibaldi.com/_files/ugd/19bd93_629bb40bfd664967a91067f084faff4e.pdf

Skills Summary and
Corresponding Samples

Whitepaper

View excerpt on next page

Using Apple’s K-12 Educational
Tools to Fill The Gaps of Canadian
Children in E-Learning with
Learning Disabilities

White Paper
Tool: Microsoft Word

| was tasked with creating a white paper on a
relevant pressing and important topic. |
researched the experience of Canadian children
with LDs in modern e-learning to understand
their difficulties and challenges. | outlined
specific LDs, students associated issues, and
proposed a solution to minimize their potential
issues that is realistic, cost-effective, and

implementable in this medium of learning.

Skills:
* Project Management
* Start-Finish Writing
* Researching and Editing

* Independent Authoring

Omnline Education: One Step Forward, Two Steps Backwirds

Filling the Gaps for Canadian Children
with Learning Disabilities in E-Learning Josh Tibakdi
Using Apple’s K-12 Educational Tools

———



Online Education: One Step Forward, Two Steps Backwards

Filling the Gaps for Canadian Children
with Learning Disabilities in E-Learning
Using Apple’s K-12 Educational Tools

Josh Tibaldi

Executive Summary

In  response to the coronavirus
pandemic, Ontario has made the
dramatic shift from tradition in-person
education to e-learning environments.
This change has left children with
learning  disabilities to experience
unique problems leaming behind a
screen  from  home without  the
accommodations  they have been
provided with until this point in
traditional schooling.

Rescarch shows that children with
learning disabilities are not being set up
with the required tools they need to be
successful in this new  and
unconventional way of leamning. A look
into the specific leamning disabilities and
statistics of children affected by each
expose the challenges and difficulties
children with learning deficits have
been enduring and suffering through in
this means of education.

Problem Statement

Children with leaming disabilitics
experience many issues through e-
learning that impact them and their
learning negatively. E-learning methods
do not provide these children with the
proper accommodations and
personalized learning experience they
need to be properly equipped for
learning in front of a screen. With new
coronavirus variants being discussed in
the news and media, changes to the
current e-learning experience must be
made to make leaming more cffective
for children with learning disabilities 1f
in-person  education  will not be
resuming this upcoming school year.

Required Tools for Success
At the bare minimum, children with learning
disabilities— LD's for short— must be equipped with
the proper tools for success in e-learning. “Initially,
online learning focused on high-achieving students,
but programs have expanded to include a broader
range of students™ (Cavanaugh et al., 2013). High-
achieving students can function in e-leami

environments and motivate themselves independently
to get used to online leaming communities without
additional tools or guidance. This is not the reality for
all students.

The human-touch element in education is removed
from e-learning and the connections students make
with peers and teachers becomes very difficult in
these online environments. This factor and others that
impact e-learning effectiveness can be identified in a
review of previous research across  multiple
disciplines (Repetto et al., 2010). Repetto and their
colleagues identified and grouped these terms into
what they call the 5 C's of Swudent Engagement
Framework.

Figure | shows a visual take on the 5 C’s, outlining
how they build on one another. Each layer is built
upon the other; if there is a crack in a inner level’s
foundation, a student with a LD will experience issues
in all outer levels from there on out.

Lasrnr Contol
T
A sivastrganission. Chmete

Control

Curriculum

ate

Caring
Community

Connections

Table |: Repetto and colleagues’ 5 C's of Student

Challenges for Children with Learning Disabilities

Applications in E-Learning for Children
® The student’s ability to take control of their behaviors and learning (Repetto et al.,
2010).
# Cause children 1o develop self-d. methods,
create goals in social, academic, and behavioral areas (Cobb et al. 2006).
® Design of learning outcomes with research-based practices and progress to meet
individual student needs (Repetto et al., 2010)

e Scaffolding learning to promote positive experiences and using interdisciplinary
means to make e-leaming most effective for all children with special needs (Bost &
Riccomini, 2006).

Key to fostering a safe space to learn for diverse student populations.

Set by uniform rules and regulations applied across courses.

Ensures learners feel cared for and are being accommodated.

Support of teachers and parents are directly linked to student success and ensuring
individual needs are met (Menzies & Lane, 2011),

®  Real-time message systems in virtual courses for dialog between students, tutors, and

teachers (Jakobsdbtir, 2008).

o Teaches students skills they will need beyond education, for life, and for post-

secondary institutions (Repetto et al. 2010).

* Contributes to student motivation: essential for success and prerequisite for the

independeni tasks of e-learning { Keller, 2008).
gement Framework 5 Explained

and

in E-Learning

Children in e-1

perienced many that contribute negatively to their leamning experience prior to

€
any learning being done. Table 2 outlines the challenges for children with learning disabilities that take place prior
to and after online learning sessions take place and simple solutions to eliminate these problems

Figure |- The 5 C's of Student Engagement Framework.

Table 1 (next page) provides msight into how cach of
the 5 C’s function as the required tools for children
with LDs to be successful in e-leamning through
research of their applications in online schooling.

Challenge  How?
Navigating | E-leaming platforms are
complex and | difficult to grasp for all
unfamiliar | children and even more
platforms | difficult for students with
learning deficits.
Making | Positive connections cnhance
conncctions with | c-learning experience and
teachers and | lead to better academic
other students | success.

Finding help | The ability for students to
after class | connect with teachers for help
after class can be difficult for
children to accomplish.
Personal lcarning | Leamning styles and teaching
styles not being | methods impact a student’s
accommodated | self-motivation to complete
and self- | required work after class and
motivation | put in their full cffort.

Table 2: Challenges for Children with LDs in E-Leaming

Explanations on how to use e-
leaming platforms may not be
grasped the same way by all
students.

Making these connections in
c-lcarning cnvironments arc
difficult without one-on-one
time with teachers and peers.

Young children cannot contact
teachers the way older
students can through e-mail,
etc.

If students are not c

Paossible Solutions

Show and tell strategies, videos, and
extra help sessions on what areas of
these platforms are expected for
students to engage with and use.

Usc of breakout rooms and dedicated
one-on-one time, even as a portion of
regular class time, to check in with
students and allow connections to
develap

‘Outline clear, concrete, and simple
‘means for studcnts to get in contact
with teachers if needed for assistance
after hours.

with the matcrials they leam
uniformly, they are not
motivated to take the
nccessary steps to complete
corresponding work.

There is no onc-size-fits-all lcaming
style. Teachers can use multiple
teaching methods to cater to different
leaming styles to ensure students
understand lcssons and complete
assigned work

Joshuatibaldi@gmail.com



https://ccba53c5-24cb-4a50-bab2-3df2061d227a.filesusr.com/ugd/19bd93_133ee39b42a446169bc0c381ba975b86.pdf

Skills Summary and
Corresponding Pieces

UX Personas

View on next page

Tinder© User Personas
and User Research

UX Personas
Tool: Microsoft Word

Tasked with improving the online help of a
popular application, | developed relevant dating

app user personas to represent and understand
Tinder's target audience.

Skills:
* Project Management
* Incependant Authoring
* Researching and Editing
® Graphic Design
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\ge: 22
ccupation: Student
tatus: Single
Sexuality: Heterosexual
ition: North York
ype: Defender [ISFJ)

| Inroverted || Observant || Feeling |

s || e |

Sarah Douglas

Bio

Sarah is a full-time, unemployed student at York University studying kinesiology. In her spare
time, she likes to exercise, spend time with loved ones, grab food with friends, and browse on
social media. Sarah has used 2 dating apps in the past and has not made any long-term
connections on any of them. Sarah uses dating apps to find connections and friends. Due to
the pandemic, Sarah primarily uses dating apps to accomplish this.

Dating App Pressure Points
o Tobétiuccasiul o Not knowing who is looking for what

o Wealth and happiness o Profiles that:

o Have a family of her own o Do not meet her expectations
Lack basic information

Have no pictures of themself
Use old, outdated pictures
Have no social media linked
Are not who they pretend to be

Motivations Brands
Uber
Social:
Growth: I

Goals

Frustrations
o Confidence, motivation
o Uncertainty of life

0O00O0O

Power: mE——
Fear: @
Incentive: IEEE——

Jccupation: Accountant
Status: Single
xuality: Homosexual
Location: Newmarket
Personality type: Entrepreneur [ESTP]

Extroverted | Observant || Thinking |

| udgng || Turbulent |

Bio

Brian is a full-time accountant who often puts in overtime. When not working, he likes to
watch movies, binge shows, hang out with friends, spend time with his dog, read, and swim in
his pool. Brian has used 5 dating apps and has previously met a long-term partner on one of
these apps. He uses them only to find potential connections. His busy work schedule is
draining and makes spending hours online outside of work undesirable.

Goals

o Find a partner

© Have a family of his own

o Take more time off work to travel

Dating App Pressure Points

o Most profiles are not serious about finding a
potential relationship

o Profiles usually do not meet his expectations

o Paid features that are not worth the price and
appear more effective than they are

o Encountering profiles in bad taste

o Limited target search options

Frustrations

o Relying on dating apps during the
pandemic

o Demanding and busy career

o Travel restrictions

Motivations Brands

Social: [T
Growth: [
Power: T
Fear: [mmm
Incentive: | ]

23
1- Photographer
tatus: Single
sexuality: Bisexual
ocation: Toronto
nality type: Logician [INTP]

Bio

Jordan is a full-time photographer with a digital photography diploma from Sheridan college.
In his spare time, he likes to see his friends, meet new people, exercise, spend time online,
create content for his blogs and build his digital portfolio. Jordan has used S dating apps has
not met any long-term connections on them. What he uses these apps for changes often. He
keeps a very active online presence across social media.

Goals Dating App Pressure Points
o Become the best in his field o Paywalls for features
o To make more money o Not knowing who is looking for what
o Reach his body goals o Lack of features to target search options
o Profiles that:

Frustrations o Are not clear on what they are looking for
o Competition in his field o Are poorly set up, have no pictures
o Fewer work opportunities due to the o Rarely meet his expectations

pandemic o Pose to be someone else

o Fitness centers being closed

Motivations Brands
Social: G

Growih:
Power: N

Fear: [E——
Incentive: I

©)] Ps)




Skills Summary and
Corresponding Samples

Novel Cover Designs

View both on next page

Published Novels Cover
Design

Published Novel Cover Designs
Tool: Photoshop

In the last year of my undergrad, | specialized in

book publishing where | functione

|

Lions Book Publishing's co-head o
design for the publication of two novels over 8
T

months. | was responsible for designing the front
and back covers as well as the spines for Arthur
Habberman's Poetic Justice and Chris Racknor's
The Human Variable while performing the duties
of a department co-head in a professiona

publishing house.

Skills:

* Graphic Design

* Project Management

e Teamwork and Collaboration

* Interpersonal Skills

The
HUMAN




Dr. Shawn Ronin serves up
cynicism with a side of empathy

Finding himself smack in the middle of a university
scandal, he uncovers more than corruption as his
surroundings bounce from shady jazz scenes to
bursts of students and awkward professors. Dr. Ronin
strives to understand the problems and the people
around him and wonders if he really has it in himself
to help.

The Human Variable asks many uncomfortable
questions and leaves the reader with the biggest
one of all...

What lengths will you go to save your
reputation?

Q
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o
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The
HUMAN

A Shawn Ronin Mystery

E;!eﬁnrd !mmento#.r Habermar;s : -‘

Toronto Jusﬂ lde Detect e
g:_nn Mulle

With murdgr, fraud,

Eorporate crime) Del

Jjustice through the eyes oi
foronto’s le ng"detectlve ELGE] umque cas
of chara that represent. t!lgg:lty in all
its beauty; i

e cti\lity: WB

9781988170176

[T}

]ustlce

A MYSTERY NOVEL
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Skills Summary and
Corresponding Pieces

Gameplay Manual

View on next page

Let’s Play UNO!
Gameplay Manual

UNO Manual Design
Tool: Adobe InDesign

Tasked with creating a fresh user manual for
UNO, | designed an updated manual using
UNO's original content from their original
user manual published in 1998. | updated
the manual contents using Technical Writing
best practices and geared it towards the
target audience of families with young
children.

Skills:
* Project Management
* Independant Authoring
* Rasearching and Editing
* Graphic Design

Gameplay Manual
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Gameplay Manual

What's In The Box?

76 Numbered Cards,
made up of: 19 Yellow Cards (0-9)

19 Blue Cards (0-9)

([[2[2[3[3[afa]5[5[e[e[ 7] 7[[8[o[s ~
0112288448687 7868Q8
1 (1] 1122 3] 3]4]4]5]5[6fef 7| 7| 8] 8[9]9
-

i

R e o o R R e o e o R R Y R o o o

Be the first person
to play their hand of

cards each round to
score points.

The first player to
score 500 points wins
the game.

Set'Up
4 Draw a card. The

player with the
highest card is the
dealer.

2, Shuffle the deck.
Deal out 7 cards to

each player.

& Start a DISCARD
pile with a numbered
card from the DRAW

Create your own
rules on a blank card
to use when playing.
You can create any
custom rules you
wish; options are
endless.

Blank Cards

Alternatively, you
can use a blank

card to replace any
cards that are lost
or unusable. It is up
to the family or deck
owner to decide.

Special

fear) Sesra Draw 2 Card
#d Cards # Value The next player
to go must draw
Draw 2 20 Points 2 cards and end
their turn when
Reverse 20 Points this card is played.
Skip 50 Points

Reverse Card

Wwild (W) 50 Points

The next player to

W Draw 4 50 Points go must draw 2

cards and end their
Blank ? turn.




